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ATTENTION HOLIDAY TRAVELERS/SHOPPERS!

INTERCONTINENTAL HOTELS & RESORTS WILL SHIP YOUR SHOPPING HOME*

ATLANTA, November 24, 2008 — Just in time for “Black Friday” (Nov. 28) -- the busiest
shopping day of the year -- travelers staying at select InterContinental Hotels & Resorts
properties can shop till they drop and worry less about the hassle and cost it will take to get their
gifts home in time for the holidays. From November 28, 2008 through January 2, 2009,
participating hotels will ship one box per room, up to 30 pounds, via standard shipping service
anywhere within the continental U.S.

To take advantage of this offer, guests should simply visit the hotel’s business center with their
gifts and proof of purchase and leave the rest to people in the know at InterContinental.

What's more, InterContinental Hotels & Resorts’ expert Concierges are always available to
further relieve the stress of holiday shopping by offering suggestions on where to shop, tips on
finding the best deals or even arranging private shopping excursions in select stores.

Participating hotels include:

InterContinental Buckhead Atlanta
InterContinental Boston

InterContinental Los Angeles Century City
InterContinental Miami

InterContinental San Francisco
InterContinental The Barclay New York
Willard InterContinental Washington DC

*Offer is valid on room rates of $199 and more. Free shipping is available only on those items
purchased during the guests’ current stay. Certain restrictions apply and may vary by property.

About InterContinental Hotels & Resorts

The world’s first truly international hotel brand, InterContinental Hotels & Resorts has over 150
hotels, located in more than 60 countries with local insight that comes from over 60 years of
experience. At InterContinental we believe that superior, understated service and outstanding
facilities are important, but what makes us truly different, is the genuine interest we show in our
guests. Our desire is to help guests make the most of their time. We connect our well-traveled
guests to what'’s special about a destination, by sharing our knowledge so they enjoy authentic
experiences that will enrich their lives and broaden their outlook. For more information, visit
www.intercontinental.com and www.intercontinentalvideo.com.
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